storewatch

First opened in 1978, this Durban North hypermarket
has been updated a number of times, but the latest
transformation to follow Pick n Pay’s revitalisation
programme, Next Generation or NextGen for short, has
captivated the attention of Durban’s shopping public.
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By Hippo Zourides

External view
of the Pick n Pay
Durban North Hyper
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STOREWATCH
Relaunched at the end of November 2017, the new layout of Pick n Pay NextGen
Hyper by the Sea is characterised by a great flow and wide open spaces that make
shopping a pleasure.
“My loyal customers bore the brunt of the revamp over a period of six months, but now
their shopping trip is a pleasure,” says GM Kevin Goosen. This was evident during a visit
to the store, where Goosen was continuously talking to his customers and ensuring their
shopping trip was turned into a pleasurable event.
Although the Hyper has retained its 10 000m2 selling floor space, the new layout has
given it a major boost and clients can look forward to exciting new ideas as they travel
the store. By the way, this Hyper and the one in Boksburg, Gauteng, were pioneers in
supplying customers with special needs an electric wheelchair and it was great to see
that this facility is well used by such customers.

A Wimpy is located near the one entrance and is run by an
independent franchisee. The forecourt is used for promotional purposes
– here, Incredible India had the prime spot

Customers can, with assistance if necessary, squeeze their own fresh
juice and bottle it in store
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Taster stands
are dotted all
around the store.
Test the product and
remember to buy
a related product
at the same
time

storewatch

The
Mugg and Bean
coffee shop has been
allocated an entrance
position that makes is
very convenient for
customers

The Hyper has reduced
its till points to 38
and is able to cope
with rush hour
very well
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STOREWATCH
Specialty areas
Every service department has been amplified and modernised to meet researched
customer expectations. Whether it is the butchery (with its huge range of meats), the
bakery (with new artisanal breads on display), the cheese bar (with a wider range now
available) or the fish section (with new expanded ranges now available), every one
of these areas has benefitted from the revamp and the consumer can now find extra
offers in these areas served by well-trained personnel.
Customers can also enjoy experiential shopping in areas such as the curry spice bar
or the olive selection area or have their favourite fruit juiced on site or even enjoy
a new vegetarian deli. Taster stands are dotted all over and many new products are
promoted this way.
Although there is a comprehensive liquor store outside the checkouts, a large wine
section has been incorporated into the Hyper sales floor for convenient shopping.

You are for cheese? This corner of the store
will give enough choices for a lifetime

Prepared meals are a hit with consumers at any time of the day

22 | SUPERMARKET & RETAILER, APRIL 2018

storewatch

Even though
there is a fully
fledged bottle store
outside the checkouts,
customers will find
a huge selection of
wines in store

A new
addition
to the store is the
wide range of local
and important olives
Curry-loving customers
will find all the spice
and herb ingredients
required for a great
tasting meal
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STOREWATCH

Artisanal breads are available over and above
the usual prepacked sliced breads

The multimedia area takes pride of place
in the store and the range of products on
display is enticing

Scrumptious delights tempt customers at the bakery counter

The Hyper was the first to introduce motorised wheelchairs
for customers requiring this type of transport

The serviced fresh-fish section is
complemented by a self-service area
with prepacks on sale

storewatch

This “silent
salesman” allows
a customer to make
comparisons between
various electronic
products before
making their
purchase choice

The liquor store is located outside the checkouts
and has been doubled in size since the revamp

The fresh-meat area
has been expanded
substantially and
customers are spoilt
for choice, from cutto-size and prepacks
to vacuum-packed
aged meat.
“Grab and Go” is the name of the convenience fridge

A keen gardener can find all his/her
needs in one area within the Hyper
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STOREWATCH
General merchandise (GMD)
Always known for its range of non-food
items, the Hyper has been fitted with
a number of new tools to improve the
shopping experience of this very important
category.
For the first time in the history of Pick
n Pay, sales people in the GMD area have
been incentivised and the results are there
to be seen.
Knowledgeable staff approach customers
in this area and offer expert advice.
Should a staff member not be available
immediately, customers can get a great
deal of information on specially designed
talking signs or use an electronic “silent
salesman” system where they can find
useful comparisons between various
electronic and other products with one
touch.
A number of alcoves have been
incorporated into the design to create a
shop-within-a shop. The two that stands
out are the multimedia and gardening
sections. Free deliveries on large items are
offered within a 30km radius of the Hyper.
An electronic surveillance system
(EAS) keeps the customers honest, but
its presence has been camouflaged
by advertising banners that cover the
antennae.

A special display in the liquor store affords the
opportunity to display some premium brands

The general-merchandise area of the Hyper is comprehensive, spacious
and with many displays manned by trained, incentivised sales people

This low-profile magazine rack is ideally located at the end of the shopping trip to act as in impulse sales point
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The space
allocated to traffic
flow has improved
dramatically in the
new Hyper layout

Many bulk displays dotted around the store
convey the value-for-money image of the Hyper

The clothing area has been increased in space
and is located at the front of the store

Bulk displays are evident in many parts of the store.
The EAS antennae have been camouflaged with
advertising messages

Many bulk displays dotted around the store
convey the value-for-money image of the Hyper
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STOREWATCH
Beauty and health
The health and beauty section has been
re-laid into logical shopping patterns
and the pharmacy and primary care
clinic (which were previously outside the
checkout area) is now part of this area with
its improved vitamin and sport-nutrition
displays.
Nearby a live-well section boasts all the
appropriate products for a healthy diet.

The health and beauty area is characterised by lower
shelves in the middle and high shelves on the periphery

The pharmacy is located on the Hyper sales floor and
customers can shop while their script is being filled

The pharmacy area includes a clinic manned by a
nursing sister who conducts all primary care procedures

In the live-well section, customers can find all their health-related foods in one place
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Upright fridges have see-through doors that saves energy,
but do not detract from the shopping experience

Energy efficiency
The Hyper’s refrigeration has been completely replaced by the NextGen choice of
fridges imported for Italy. These fridges are highly efficient in terms of energy saving,
while delivering a beautiful presentation to the shopper.
Doors and covers on fridges assist with the energy saving, while additional LED
lighting has increased the product presentation, which is ably assisted by the natural
light panels on its roof.

The promotion to reward
customers with cooking pots and
pans when submitting a number
of coupons has been a huge success

Promotional activity
We counted eight different leaflets on display at the time of our visit. The Hyper shopper
is constantly reminded that there is real value for money in every corner of the building,
be it in groceries, general merchandise, clothing or health and beauty or the pharmacy.
There is no department that escapes the promotional drive of the Hyper team and
customers are reminded about it by the plethora of leaflets on display, plus huge piles of
merchandise well ticketed and very accessible.
A very successful promotion ends on July 8, whereby customers can swop various
cooking pots and pans with a number of coupons earned based on their shopping spend.
Another successful promotion is the “Buy for R100” programme that appeals to the
customers wanting to save on specific product ranges. And the latest new customers for
the Hyper are the many spaza shopkeepers who have been addressed by Pick n Pay with
great offers.
Every supermarket requires a revamp every five or so years. Pick n Pay has ensured
that the new concept will live for a longer period and we look forward to various tweaks
appeared over the years to keep the Hypers relevant to the South African shopper.

One of the alcoves, or shop-within-a-shop areas, is dedicated
to promotional activity and bargain hunters can find
many special offers displayed together in this space

The multimedia area takes pride
of place in the store and the range
of products on display is enticing

A small sample of the plethora of advertising
available at the Hyper on any given day

