STOREWATCH

By Hippo Zourides

Checkers Sandton City gets a facelift

S

andton City, built in 1973, has long been the shopping beacon in this
wealthy Johannesburg northern suburb. Many malls have opened since then
within a 30 km radius, but Sandton City continues to be the main magnet for
most retail brands and its thousands of followers.

The shop front from the Checkers Court is wide and inviting

T

he Checkers store has been in Sandton City
since the inception and has had many revamps
over the years.
The latest facelift lasted for nine months during
which the store was closed to the public as the
sales area of the supermarket and the GMD
section, called House and Home, was merged into
one area for storage and sales area.
The revamp has elevated the 5 000m2 store into

the Fresh X store category with its beautiful service
areas, energy efficient lighting and ‘silent floor’
that have become trademarks for the new look
of upgrades in Checkers stores. The floor tiles are
made by Geflor, an international flooring specialist,
domiciled in Dubai. Customers are getting used to
the smooth shopping experience as a result of the
new flooring that cushions the customer’s steps
and allows for a silent trolley trip.

The store is equipped with 20 checkouts plus
a further 12 express tills, an indication of the
number of convenience shopping trips made by the
hundreds of office and shop workers in the centre
and surrounds. Three of these express tills are
located within convenience areas throughout the
store.
The store dedicates about 25% of its space to
the revamped and upgraded fresh service areas
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and most of the innovation has taken place within
these areas of freshness.
Examples include…
l An upgraded chicken rotisserie that churns out
large volumes of roast chickens
l A ‘Lazy Susan’ concept called the Focal Point,
where staff can just rotate the display and access
a variety of product displays in a square metre,
either refrigerated or in food warmers
l Fresh pizzas are baked on hot bed oven
l New focus areas for their confined labels, such
as Oh My Goodness meals and snacks for young
people and the Simple Truth range of health and
wellness products
l External supplier Schoon breads now has
a presence in this store to complement the bakery
range produced instore
l A well-stocked wine section located in the
middle of the store with window access to
a delicatessen area, where snack platters can be
prepared for the wine tasting. Due to its upmarket
location, the wine section boasts all the top
imported ranges of champagne and sparkling
wines
l The Open Kitchen demo stand is equipped
with a public address system and the person
demonstrating the latest recipes can address
the attending public and explain the process of
preparing a meal
l The fresh fish department also prepares
cooked fish options and the lunchtime queues are
testimony of the success of this innovation

The store
is spacious
enough
for special
displays such
as this Kombi
in the fresh
produce
department

Both open and closed refrigerated displays are used in the
produce area. In this case, the hydroponic range is kept under
better climate control with the use of glass doors. The doors
are also used to educate the public on hydroponics
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l The butchery sports a 600kg wooden block where man-sized
steaks can be cut to the specifications of each customer
l A new range of Farmer Deli cold meats in prepacks occupy
a whole refrigerated gondola end
l ChocoLux is a bespoke chocolatier now available instore and
nearby a coffee station is manned by baristas who continuously
interact with the consumer.
The store trades from 9am to 8pm daily, excluding on Sundays
and pubic holidays when it closes at 6pm. The staff complement
is 292.
There has been a focused drive to eliminate plastic from the
store and several paper packaging products are now available to
the clientele.
The new Checkers Xtra Savings loyalty card was evident
throughout the store, which offers exclusive deals and discounts to
the cardholders.
This store is certainly a beacon of new ideas and elevates the
Checkers Hyper model to a new level.

Chocoloza is a franchise operation and specialises in hand-made chocolates. It was
founded by Vicky Bain, who learnt her chocolatier art over 14 years in Belgium

The specialist
coffee section is
also a franchise.
Coffee beans
from Africa and
elsewhere can be
mixed and ground
to the customers’
specification
Consumers can source living herbs which can be transplanted
at home and used fresh from the plant as required
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The sushi bar gets
busy over lunch time,
but clients can take
home a variety of
sushi dishes freshly
made every day
This refrigerated
wall is dedicated to
convenience meals
and consumers are
guided by easy-toread signage

The coffee shop is
centrally located
in the fresh food
area and customers
are encouraged to
source their meal
or snack from
the surrounding
departments or
from the nearby
Kauai counter
(the first franchise
in a supermarket)

Foods from around the world are available for the upmarket Sandton
clientele – both dry goods and from this refrigerated facility
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The wine section is located
right next to the cheese
and deli counters
and shoppers are
enticed into
the area
through
two doors

A general view
of the in-store
wine section which
focuses on more
upmarket products
including imported
sparkling wines

A special area has been allocated
to wine tasting (see automatic
wine dispenser in the background).
A window hatch into the deli area
allows the shopper to order a platter
of food to enjoy with the wine,
while well-trained personnel advise
on the best food pairing ideas
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The liquor store now flows from the store and stocks every need for wines, beers and liquor

Various parts of the
general merchandise
displays allow the
consumer to touch
and feel the products
before purchasing
and trained advisors
are at hand to assist
the shopper

â

STOREWATCH
â

Checkers have chosen the cheese bar as a focus point of the shopper’s trip
and the Sandton City site is an ideal opportunity to display the wide range of
local and imported cheese options

The serving island
with four display
areas includes
a Meze section
with Greek
delicacies such
as olives, tarama
and dolmades

A salad bar and a fruit bar complete the layout of the serving island and the consumer is spoilt for choice

Another side of this serving island is
dedicated to cold meats, expertly sliced for
those consumers who do not want pre-packed
cold meats (also available in-store)
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This ‘Lazy Susan’ display is termed a focal point by Checkers.
The easy-to-turn display gives the consumer a good look at the
products on display and can be easily reached by the serving staff

The hot foods area (home meal replacements) is well patronised,
especially by the office workers from the Sandton business community
This fun display
is a drawcard for
busy moms who
can find the OMG
(Oh My Goodness)
range of healthy
meal options for
their children of
all ages, including
healthy snacks

The Simple Truth
range of healthy
snacks and meals is
also available in the
fresh produce area
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Schoon artisanal bread from Cape Town is now available
in this store and the consumer is educated by the clear
signage on the benefits of consuming this bread range

New ranges of confectionery
have been added, whether it
is slices or whole cakes

The consumer is spoilt for choice in the bakery.
On-premises baking takes place the whole day long

The Open Kitchen is a new concept for this store. Live cookery
demos take place on a variety of products (the demonstrator uses
a microphone and speaker system) and consumers are invited to
taste the fare and learn more about its cooking
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The serving area of the butchery has been divided into two areas
(separated by this 600kg wooden meat block). At the back is the
meat-ageing display and the counter has a wide range of sosaties,
ready for the oven or the fire
The meat
serving area
displays some
primal meat
cuts and the
customer can
request the staff
in attendance to
cut the meat to
their personal
needs

The fish section is well supported by the
Sandton clientele. This queue was in line
for their cooked fish meal at lunch time.
Right: The Fresh from the Sea range
is a new innovation for Checkers and
specialities such as crab meat, lobster tails
and caviar can now be found in this store
Pre-packed
Wagyu beef
is available
at R549 per
kilo. There
is nothing
better in the
market
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This range
of sliced
cold meats
is now
branded
under an
exclusive
brand to
Checkers

Right next to the butchery, the shopper can access the
braai and outdoor areas. Every single need for an outdoor
meal has been catered for

Every piece of furniture and equipment in the store has been replaced.
This view shows the made-to-measure refrigeration equipment sourced
from Argentina, produced to Checkers’ design requirements
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The choice of toys is enormous, ranging from toddlers to young teenagers
and one is sure to find an item to satisfy every need

The gardening section is another comprehensive area where the housewife
or her partner can source any item required for a household garden
The store has
allocated almost
300m2 of space
to a toy section
– the largest
such section
in a Checkers
Hyper.

The focus on babies is a core area of the store.
Three alcoves of shelving cover every mother’s need
for her baby from birth up to the age of five
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The health and beauty area has received special treatment and
suppliers are offered choice positions to market their products

The Money Market counter now has eight serving points, an indication of
how well this part of the business is supported by the shoppers

The Medirite
pharmacy has
been given
a prime spot
after the
H&BA area
and is also
fitted with
a counselling
clinic

The stands for
the checkouts
have been
redesigned and
have become
an accessible
and uncluttered
display of
impulse lines
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This wall was
used to illustrate
the history of
Sandton and the
store’s heritage
in South Africa’s
richest square
mile

This Kauai counter is
a first for the company
and is positioned next
to the sit-down area
and coffee display

TechX is the name given
to an area dedicated to
technology, audio and
electronics
SR
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