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Sustainability at SPAR, and more specifically their 
freshly in-store prepared Chikka Chicken, is about 

joining the dots, not ticking the boxes. By embedding 
environmental responsibility into every activity in 
the value chain, Chikka Chicken aims to ensure that 
customers not only get great-tasting chicken but are 
also assured that their favourite meal is produced 
in a way that continues to reduce its impact on the 
environment.

According to Pianca Meintjies, SPAR Group Home 
Meal Replacement Manager, instead of view ing sus-
tain ability as a standalone exercise in com pli ance, it 
sits at the heart of Chikka Chicken’s business practices 
with environmental respon si bility incorporated into 
every activity across the supply chain.

“We emphasise freshness and convenience so most 
of our products in our Chikka Chicken range are 
pre-cooked at a central processing plant to ensure 
consistent quality. When it arrives at the store, it 
simply needs to be baked or fried, so our customers 
know they are getting the freshest, tastiest chicken 
served hot every time,” Pianca says. 

To ensure this freshness, food and hygiene have 
always been non-negotiables in the Chikka Chicken 
production process. Our supplier is internationally 
accredited to ensure their practices are on par 
with the best in the world. Over the past few years 
though, their environmental practices have become 
just as important. “It’s not enough to be compliant. 
We expect their sustainability practices to be 
internationally competitive too,” she continues.

Environmental responsibility for SPAR’s Chikka Chicken across the value chain

To meet the ambitious sustainability 
targets set for Chikka Chicken, the supplier’s 
processing plant has committed to continuous 
improvement that has resulted in state-of-the-
art facilities that boast international FSSC22000 
accreditation. “We chose to partner with 
a supplier which has one of the most advanced 
plants in the country, if not the world,” 
explains Pianca.

In the past year, the supplier has advanced its 
wastewater recycling and reuse, is reducing its 
electricity consumption through solar projects 
across the business and is now also using 
organic waste for animal feed.

The most significant 
results have, however, come 
from the implementation 
of new processes for 
recycling waste. 
“We have added a sorting 
facility on site for our waste 
streams and so far this 
year, we are thrilled to have 
achieved an 86% reduction 
in waste to landfill.”  Pianca 
adds that these changes 
are over and above the 
plant’s already significant 
sustainability efforts which 
resulted in using less oil 
for frying. 

“The factory has invested heavily in state-of-
the-art equipment that filters oil so that it can be 
re-used more than once. The quality of the oil is 
carefully monitored and as it reaches its end-of-
life, it is recycled by certified third-party waste 
management companies to create biofuel. 

“It’s also important to us that we offer 
responsible convenience and that’s why our 
investment has included better packaging options. 
Whether it’s deliveries from our distribution 
centres to our stores or the final, piping hot 
takeaway that is handed to our customers, all our 
packaging is 100% recyclable across the supply 
chain,” she says.



FSC-certified forests and 
the Group’s “My SPAR, Our 
Tomorrow” logo, a public 
commitment to the future 
of our brand and our 
planet.   It is becoming 
increasingly important 
to consumers that their 
food is produced using 
eco-friendly methods, 
with our customers in mind 
we continue to focus on 
serving up sustainability,” 
Pianca concludes.
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As one of the brands in the SPAR Group 
portfolio, this is in line with the company’s broader 
sustainability goals. Chikka Chicken is, therefore, 
committed to helping its customers be inspired 
to make better choices and find solutions that 
improve the way they shop.

“As a responsible retailer, we are committed 
to a sustainable future, and we want to do our 
part, as caring for the environment is everyone’s 
responsibility. 

We also believe in educating our customers by 
communicating our efforts on our packaging, with 
the inclusion of the Forest Stewardship Council 
(FSC) logo which highlights our commitment 
to sourcing the Chikka Chicken packaging from 
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*Available exclusively at your Pest Control Service Provider.

info@pesafrica.net
www.genusled.co.za

Discover the future at

The new Genus® LED range is a result of 9 years of relentless discovery to 
achieve the ultimate extensive range of insect light traps. It is benchmarked 
against OUR OWN fluorescent units for performance and achieves the UN’s 
target for Sustainable Development Goal 7.3 for 2030, today. 

THE GENUS® 
LED RANGE 
OUTPERFORMS 
OUR OWN 
FLUORESCENT 
INSECT LIGHT 
TRAPS:

Genus® Cobra LED vs  
Genus® Cobra Fluorescent

Genus® Illumé Galaxy LED vs 
Genus® Illumé Galaxy Fluorescent

Genus® Fli LED vs  
Genus® Fli Fluorescent

61%

LESS

reduction in 
carbon emissions
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From basket 
to bags within 

seconds

FR80 Salmon
Presentation Scanner
Looking for ways to enhance shopping experiences and 
speed up your checkout lines? The FR80 Salmon drives 
transactions and loyalty by combining all the features you 
need in an assisted or self-service POS. The FR80’s large 
scan window and sky-high motion tolerance for retail codes, 
combined with our top megapixel scan engine, make it a 
perfect solution for food and convenience retailers.

Discover more newland-id.com

You can also explore FM80 Salmon  
for integrated POS solutions
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