
Exploring innovation coupled with cutting-edge 
tech is on the up as brands and retailers consider 

what, when and how to ride the new wave of con-
sumerism in Africa. With the future of digital retail 
in Africa an exciting and ever-changing landscape.

Africa overview
Customer expectations are forcing retailers to 
reassess the service they provide, not just in 
terms of convenience and pace but also around 
engagement, service excellence and shopping 
satisfaction. Africa is playing catch up in a global 
sense – experiencing incredible change that 
presents both opportunities and challenges. 

According to Google Africa, the continent is home 
to 19 of the top 20 fastest-growing countries in the 
world, and its internet economy has the potential 
to grow to $180 billion by 2025. 

By the same year, more than half of Africa’s 
population will be under 25, creating an even more 
pressing need to generate economic opportunity. 
Done the right way, digital-first and data-led 
distribution is set to transform Africa.

To that point, (www.ITNewsAfrica.com) reported 
that, amidst limited infrastructure and a lack of 
skilled workers in Africa, ecommerce platforms 
such as Jumia, Konga and Mall of Africa and mobile 
payment offerings such as M-Pesa and Airtel 
Money, are already ringing in a new era of shopping 
for both retailers and consumers.
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Drilling down
Looking closer, small, and medium-sized businesses 
are under the microscope, making up 90% of 
all businesses in Africa. However, at a time when 
digital connectivity is more important than 
ever to small business resilience, not forgetting 
the unfolding age demographic, Africa has much 
to do to keep up with their global counterparts. 
The potential, however, lies in equipping people 
and businesses with tech tools to meet local 
needs and in turn unlock innovation.

Warren Brett Cluster Executive, SEA Region, 
Smollan Tanzania shared his thoughts saying, 

“Digitalisation in Africa is changing quickly at 
a sales force, manufacturing, and distribution 
level but not as much at a retailer level. On 
the most part it’s only scratching the surface. 
Traditionally the retailer must initiate the 
purchase of FMCG goods from wholesalers and 
distributors – sometimes having to physically 
close shop to collect stock and in turn losing 
out on potential earnings. Putting the power in 
retailer’s hands is the answer – building retailer 
databases and creating solutions enabling 
brands to reach them using technology to 
support the link between all parties.”
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Currently operating over 40 
fulfillment centres across 
Kenya, Tanzania, Uganda, and 
Nigeria.

So too, the Wasoko app 
works in communities in 
Kenya, Senegal, Tanzania, 
Rwanda, Uganda, and Côte 
d’Ivoire. Allowing shopkeepers 
‘delivery on demand’ with 
free same-day delivery to 
stores when placing an order 
via SMS request or using 
their mobile. 
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Solutions
Working to solve the 
digitalisation gaps in Africa is 
an exciting challenge. A good 
example is the launch of Kyosk – 
an app that provides a seamless 
link for traditional retailers 
(providing them with market data 
visibility and last mile delivery), 
local eateries (access to quality 
products at competitive prices 
delivered directly to them within 
24 hours) and small-holder 
farmers (provide end-to-end 
digitisation of their value chain). 

Business knowledge for smart retailers

Let our team  
help you with  
a digital strategy  
that targets  
real decision makers  

Contact 011 728 7006 

info@supermarket.co.za

www.supermarket.co.za

Who are we?
A trusted source of retail information for over  
65 years, our magazine informs and empowers retail 
business owners to grow whilst tackling current 
industry topics.

How can we help you?
We connect FMCG brands, and Equipment and 
Service suppliers to retail decision makers around 
South Africa. Elevate your brand with our wide 
variety of digital offerings.

Want  
to target  

real decision  
makers?
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